
  2020-21 DSA-Fox 

AP Human Geography 2020-2021 Summer Work 
 

 

Hello and welcome to AP Human Geography!  
In addition to the traditional summer expectations, this year’s summer assignment includes a 
few components that will help us navigate the uncertainty of school dynamics during the 
COVID-19 Pandemic.  
 
Please read the entirety of this document carefully, as it outlines the various parts of the APHG 
summer work that will help us start the 2020-21 school year off strong no matter what is going 
on with the pandemic! Please know that everything that Mr. Fox is asking you to do is 
designed to help him to create a strong learning community, to best meet your learning needs 
and to help you prepare for the rigorous content and skills that drive the course. 
 
All summer work should be access and submitted via Mr. Fox’s Google Classroom 
 
All students have received an invitation to this google classroom via their dpsk12.net gmail 
accounts, but if they were not added for some reason, they can join with the following 
information: 

- Class Name: 2020-21 AP Human Geography Summer Work 
- Class Code: i3ncmc7 

 
**Students must be logged into to their dpsk12.net accounts in order to join/access this Google Classroom** 
 
 

Components of APHG Summer Work  Due Date  Submission Method 

1. Personal Profile Video   August 10th, 2020 Via Google Classroom 

2. Student Info. Surveys    August 10th, 2020 Via Google Classroom  

- Personal Info/Interests 
- Learning style/needs 
- Baseline Geographic Skills 

    

3. Course Materials    August 17th, 2020 Bring to 1st day of class 

4. Food, Inc. Documentary/Synthesis  August 17th, 2020 Photo/scan via Google Classroom 

5. Fast Food Nation Book/Comprehension August 17th, 2020 Photo/scan via Google Classroom 

6. Urban Geo Exploration/Analysis  August 17th, 2020 Photo/scan via Google Classroom 

 

The subsequent pages hold the specific information for each assignment listed above. You will 
also be able to access the assignments individually via the Google Classroom. 
 
Reach out with any questions you may have and Mr. Fox will get back to you within 48-72 
hours. Thank you in advance for your hard work and diligence in preparing for the fall!  
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Part I: Personal Profile Video (30 pts) 
In light of the uncertainty around what learning will look like in the fall of 2020, Mr. Fox really wants to get to 
know you as an individual and for you to get to know your peers! This is why Mr. Fox is asking you to record a 
personal profile video that helps him get to know you before the year starts. 
 

The following components MUST be included in this video: 
- Your Personhood- name (what you’d like Mr. Fox and others to refer to you as), your preferred 

pronoun & your age 
 

- Your artistic identity- major and 2-3 pieces or examples of your own artwork OR artwork that inspires 
your creative thinking 

o Examples can include: a brief performance, a brief discussion of a piece you’ve done or a 
discussion of an artist/piece that inspires you 

 

- Your “Happiness Hobby”- Show or explain something that you do that helps you stay positive, manage 
stress and keep an optimistic view of things going on in your life.  

o Examples can include: Meditation, knitting, gardening, hiking, yoga, chilling and listening to 
your favorite music or binging your favorite show, cooking a certain type of food, etc. 

 

- Your extra-curricular passions- What do you do outside of your normal academic and art major that 
you enjoy or that brings you happiness? 
 

- Your cultural identity- What is a specific aspect of your identity that relates to your own cultural 
background? Remember that culture “is a shared system of meanings, beliefs, values and behaviors 
through which we interpret our experiences. Culture is learned, collective and changes over time. 
Culture is generally understood to be ‘what we know that everyone like us knows.’” 

o Examples can include: discussing where you are originally from, your race/ethnicity, showing an 
artifact from a family member, discussing what it means to live in Colorado, discussing your 
gender/sexuality, showing/wearing traditional clothing/attire from your culture, explaining 
your religious beliefs or showing an artifact, discussing or using the language(s) you or your 
family speak, sharing a recipe for a traditional food/dish you enjoy with those in your family 
and/or community, a group that you belong to like a sports team, club or musical group, an 
activity that you enjoy sharing with your family or community 
 

- Your Geographic Wish-List- What are two parts of the world that you’d like to visit and why? 
o The two places/locations/countries/regions must be at least 1000 miles from each other and 

must be outside of the United States of America 
o Do not choose places/locations/countries/regions that you’ve already been 
o Must explain at least 3 reasons why you’d like to visit each place 
o Provide 1-2 visuals that support your reasons for wanting to visit these places 

 

- Your Unique Identity- What is at least 1 other aspect of your individual self-identity that is unique or 
what is a characteristic that makes you delightfully you? Consider positive attributes about yourself 
that you like and that others appreciate about you! 

o Please don’t over think this, just share something positive about yourself that you think is cool 
or positive and that can help others get to know you a bit better as an individual. 

 
**If you would prefer to complete this assignment in a different medium (not in a video) due to technology 
difficulties or personal preference, please just reach out to Mr. Fox ASAP and he will collaborate with you 

on another option for completing this assignment** 
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Part II: Student Information Surveys (10 pts each; 30 pts total) 
Mr. Fox will be designing and administering surveys to students throughout the summer via the google 
classroom. These surveys will help Mr. Fox effectively learn each student’s individual learning needs/style, 
collect data on how prepared each student is for the rigorous skills and content of the course and to ensure 
technology needs are met if we end up in full or partial remote learning in the fall of 2020. 
 
 
 
Below are the APPROXIMATE dates that each survey will be posted to the Google Classroom: 

o June 4th, 2020- Personal Info/Interests Survey 
o July 6th, 2020- Student Learning styles/individual learning needs 
o August 3rd, 2020- Baseline Geographic Skills 

 
 
 

**Students should check the Google Classroom and their dpsk12.net gmail accounts to find these surveys 
after each data above. All surveys need to be completed by August 17th, 2020 or sooner (if possible)** 

 
 
 
Part III: Course Materials (no point value assigned) 
Please have the following materials ready for the first day of class of the 2020-21 school year. 
Course Binder: 2 inch (or larger) devoted solely to this class 

 Set Up With Dividers (label and order as followed) 
 Unit 1: General Geographic Skills 
 Unit 2: Population & Migration 
 Unit 3: Culture & Cultural Identity 
 Unit 4: Agriculture & Rural Land Use 
 Unit 5: Political Geography 
 Unit 6: Economic Development & Urban Geography 
 Humanitarian Final Project 
 KUDOS & Review Material 

 
Required Textbooks:  

 Human Geography: People, Place, and Culture, 11th Edition 
by Erin H. Fouberg, Alexander B. Murphy, H. J. de Blij 11th Edition  

ISBN-13: 978-1118793145  ISBN-10: 1118793145 
 

 KAPLAN AP Human Geography Review Guide (2019-20 or 2020-21 Editions) by September of 2020 

 
 

**DSA asks students to purchase their own textbooks for this course. However, if you are having any 
trouble finding or affording these materials, please reach out to Mr. Fox and he will work with you to make 

sure costs are not a barrier to you accessing these resources** 
 

https://www.amazon.com/Human-Geography-People-Place-Culture-ebook/dp/B00UGE1K1I/ref=sr_1_fkmr1_2?dchild=1&keywords=Human+Geography%3A+People%2C+Place%2C+and+Culture+12th+edition&qid=1590094542&s=books&sr=1-2-fkmr1
https://www.amazon.com/Human-Geography-Prep-Plus-2019-2020/dp/1506242537
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Part IV. Watch the Robert Kenner documentary “Food Inc.” (40 pts)  
 
Directions: Before watching the documentary, please read over the questions and take notes as you watch. 
Once you have taken sufficient notes, answer each of the following questions in complete sentences. Each 
response SHOULD BE HANDWRITTEN AND SHOULD NOT EXCEED 5-8 sentences each!  
 
Warning: This film is rated PG but has some graphic imagery, particularly of livestock slaughter and 
processing. While it is encouraged that you watch the entire film, please be aware of certain points that may 
be hard to watch for those who are sensitive to this type of imagery. Feel free to skip over these sections if 
needed. 
Points in the film that have graphic imagery include, but are not limited to: 
 22:55-24:00 47:20-49:15 52:10-53:15 (while you may not watch this segment, please listen if 
possible) 
 

1. Explain how agricultural corporations utilize the imagery of traditional farm culture and healthy food production 

to influence the way consumers perceive their average grocery items. 

 
2. Describe how major livestock companies affect the ways that smaller farmers organize and operate their farms. 

 
3. Explain the ways in which corn has transformed the composition of foods, especially processed items that are 

commonly found in grocery stores. 

 
4. What response has the U.S. federal government (specifically the US Department of Agriculture) given to the 

prevalence of e-coli outbreaks in beef production? 

 
5. Compare and contrast the cost of processed foods with fresh foods. Describe the relationship between 

socioeconomic status (especially those with low household incomes) and food consumption. 

 

6. At 49:37 in the film, Joel Salatin of Polyface Farms states: “…A culture that just views a pig as a pile of 

protoplasmic inanimate structure to be manipulated by whatever creative design that human can foist on that 

critter… will probably view individuals within its community and other cultures in the community of nations with 

the same type of disdain and disrespect and controlling type mentality.” Explain what the Salatin’s quote means 

in context of industries and corporations behaviors toward animals and consumers.  

 

 

7. A large portion of the film focuses on the role of the major agribusiness corporation Monsanto and their 

growing control over soybean production. Describe the ways Monsanto is maintaining control over the soy 

industry and how it influences smaller farmers. 

 

8. Most documentaries are crafted to persuade their audience of a certain perspective or viewpoint and often 

include some element of bias. Describe one way in which this film demonstrates a bias regarding corporate food 

production and provide at least one opposing perspective that challenges the film-maker’s biases. 

 

 
**This documentary should be available to view or rent on NextFlix, Hulu, Amazon and/or YouTube.  

However, if you are having trouble accessing this film (particularly because of technology access or costs) 
please e-mail Mr. Fox ASAP and he will make sure that you gain access to this film** 
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Part V. Outside Reading: Fast Food Nation by Eric Schlosser (60 points) 
Purchase or check out from library and complete the following questions. Responses should be written in 
complete sentences, but SHOULD NOT exceed more than 2-3 sentences each. 

THIS ALSO MUST BE HAND WRITTEN UNLESS OTHERWISE SPECIFIED BY MR. FOX. 

Introduction 

1. How does the fast food industry embody the best and worst of American capitalism? (6) 
2. What political and social factors enabled the fast food industry to prosper during the past thirty years? (8) 
3. How is the 'American world view' embodied in the fast food industry? (9)  

Chapter 1: The Founding Fathers (Histories of numerous fast food companies) 

4. What elements of Southern California "culture" contributed to and encouraged the development of fast food restaurants? (15-17) 

Chapter 2: Your Trusted Friends (Marketing, especially to children) 

5. Compare and contrast Walt Disney and Ray Kroc as they developed their enterprises. At what points did they cooperate? (34  42) 
6. Discuss the fast food industry's marketing to children and explore the ethics of targeting children, especially as they relate to 
advertising in schools. (42+)  

Chapter 3: Behind the Counter (Employees and their treatment) 

7. Who are the employees of fast food restaurants and why are these particularly groups usually hired? (68  70) 
8. Why haven't fast food workers unionized and what tactics have management used to defeat union efforts? (76  78) 
9. Most fast food workers are non-union. How has this circumstance affected employee working conditions? 
10. How safe are the working conditions at fast food restaurants, and what are the typical dangers employees encounter in their 
workplaces? How are safety issues typically handled in the workplace? (83  87) 
11. Imagine yourself a fast food industry employee. If you were injured on your job, what might dissuade you from bringing the 
injury to your manager's attention? If the injury were serious, what would you do if you did not have health insurance nor the 
money to pay for medical treatment?  

Chapter 4: Success (The development of franchising) 

12. Eric Schlosser states, "Becoming a franchise is an odd combination of starting your own business and going to work for someone 
else." What are the advantages of starting your own business and what are the disadvantages? What are the advantages of working 
for someone else and what are the disadvantages? 
13. What legal issues have been involved with fast food franchises? 
14. In what particular legal action has the Subway fast food franchise been involved? (100-102)  

Chapter 5: Why the Fries Taste Good (Potato-growing and processing and how foods are flavored and colored artificially) 

15. Why are family farms disappearing; in particular, why are there few small potato farmers? (116-119) 
16. How does the take-over of agriculture by corporate farms change the social and economic structure of rural communities?  
 

Chapter 6: On the Range (The ranching industry) 

17. How do development pressures and the dictates of the fast food industry affect the cattle business? 
18. How have the myth of the cowboy and the image of the hard-working rancher become irrelevant in today's rural culture? (136) 
19. Historically, government has protected businesses against trusts, monopolies, and price fixing. How has government's role been 
changed to allow corporate domination in such industries as cattle-raising and meat processing? (137) 
20. How has corporate domination of agriculture affected family farming and ranching? Is the American ideal of independence and 
self-reliance still a viable goal for rural Americans? Why or Why not? (137) 
21. How has the fast food industry changed the traditional chicken farmer into little more than a share-cropper or "serf"? (139) 
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22. When individual farmers and ranchers lose their land to the conglomerates, they lose more than just dollars and cents. Eric 
Schlosser says, "The land that has been lost is not just a commodity." What does this mean and what does 'land' represent in farm 
culture?  
 
Chapter 7: Cogs in the Great Machine (The meat-packing industry)  
 
23. How have the demands of the fast food industry changed the social structure and character of towns involved in cattle raising 
and meat-processing? (149+)  

Chapter 8: The Most Dangerous Job (Worker safety in meat-processing plants) 

24. According the Eric Schlosser, "Meatpacking is now the most dangerous job in the United States." What makes the job so 
dangerous, and how are injured workers typically treated, administratively and medically? Why? (172-174)  

Chapter 9: What's in the Meat (E. coli and other foodborne pathogens in meat) 

25. How has the meat-processing/meatpacking industry been a spreader of disease (196) and what elements in meatpacking are the 
cause of most meat contamination? (217) 
 
Chapter 10: Global Realization (American fast food presence abroad and health effects of fast food) 
 
26. Why are so many Americans obese and what part might fast food play in this relatively recent development? How do Americans 
compare with people in other countries in terms of obesity? (240) 
27. Why have fast food companies increased the size of their portions and how might that affect Americans' health. (241) 
28. Why do some people in other countries object to American fast food companies setting up business in their neighborhoods? To 
what do they object? (243-244)  

Epilogue: Have it Your Way (What can be done to solve the problems inherent in the domination of the fast food industry) 

29. Discuss the 'free market' concept. Eric Schlosser says this concept "has cloaked changes in the nation's economy that bear little 
relation to real competition or freedom of choice." To what is he referring? (260) 
30. As discussed in the Epilogue, what suggestions does the author make to remedy some of his criticisms of fast food culture?  
 
 
Note: Students must have a significant understanding of the content from the film and reading questions.  One of the 
first major assignments will be a quiz over the book and film, as well as a class wide project where every individual 
student will be expected show their understanding in front of the entire class through a rigorous, but fun set of 
activities. 
 
 
 
 

**Similarly to the textbooks for this course, I ask that students purchase, rent or check-out this book from a 
library. If you are having any trouble finding or affording this book, please reach out to Mr. Fox and he will 

work with you to make sure costs are not a barrier to you accessing these resources** 
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Part VI. Urban Geography Exploration & Analysis (30 points) 
The process for this activity is outlined in the graphic organizer on the next page. This exercise is designed to 
help you physically walk around and explore a specific urban area of your choosing and to develop a 
foundation for the geographic way of thinking called SPATIAL PERSPECTIVE.  
 
Your starting location can include (but is not limited to) your/a family member’s home, a place of worship, an 
important business/store, a hotel in a travel destination, or other! As long as it fits the criteria below, it works! 
 
The only requirement is that the area is URBAN and has a MIX OF DIFFERENT TYPES OF 
BUILDINGS/STRUCTURES SURROUNDING IT. In other words, if you live in a dense suburban area with only 
houses, try to pick a location to explore that has more variety in the types of buildings. This will better support 
your analysis of the area. 
 
**If you do not have access to a printer, do your best to recreate the graphic organizer (next page) by hand 

and draw your map on a blank sheet of paper. Mr. fox will work with you to complete and submit the 
assignment without printer access affecting your ability to complete it for full credit!** 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

See next page for Graphic Organizer/Assignment! 
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Part VI: URBAN GEOGRAPHY EXPLORATION & ANALYSIS Name: ________________________________ 

Basic Information 
My Starting Location: 
 
City/Urban Area: 
 
Region/Neighborhood of Urban Area: 

Date of Analysis: 
 
Time Started: 
 
Time Finished: 

Cartography of Area (Mapping) 
In the space below, draw as accurate of a map as possible of the area you are analyzing. Create a key/legend that uses specific symbols to 
represents the location of important features in the area. YOU MUST SYMBOLIZE AT LEAST 5 DIFFERENT FEATURES, not including your starting 
location, as symbolized by     ). Then, draw a scale based upon the relationship of 1 inch on your map to a certain number of miles in your area. 

 Consider mapping: roads/travel routes, public spaces/parks, businesses, restaurants, factories/manufacturing facilities, residential 
spaces/homes, etc. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Scale: 1 inch = ________ miles 
 
Draw your scale below:     
 
 

Key/Legend: 
      1.  Starting Location                                        4. 
 
      2.                                                                        5. 
 
      3.                                                                        6. 
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Description of Symbols General Observations 

Explain the symbol you used for at least 2 of 
the features your mapped. In other words, 
why did you use the symbol you created to 
represent this/these features? 
 
1. 
 
 
 
2. 
 
 
 
3. (optional) 

1. What types of buildings/features are MOST prevalent/present in your area of analysis? 
 
 
 
 
2. What types of buildings/features are LEAST prevalent/present or are absent in your area of 

analysis? 
 
 
 
 
3. Hypothesize: Why do you think some buildings/features are more or less prevalent in areas 

than others? 
 
 
 
 

Analysis of Functionality & Location 

Select TWO specific features/buildings in the area you mapped that serve different purposes (eg. a gas station & an apartment building). 
Answer the following questions for each structure. 
 
Feature/Building 1: _________________________________________          Feature/Building 2: ________________________________________ 
 
1.  What is the main function or purpose of this feature/building?                      1.  What is the main function or purpose of this feature/building? 
 
 
2. What type of travel route/road is it located on or around?                               2. What type of travel route/road is it located on or around?     
 
 
 
3. Why do you think it is located on this type of travel route?                              3. Why do you think it is located on this type of travel route?          
 
 
 
 
 
4. What other features/buildings are immediately surrounding it?                             4. What other features/buildings are immediately surrounding it?  
Can you identify a relationship between their locations?  Why/why not?                 Can you identify a relationship between their locations? Why/why not? 

 
 
 
 
 
 
 

Pros & Cons of Proximity/Accessibility  

Consider the area you analyzed in general. If you do not live in this area already, imagine you did and respond to the following questions. 
 

1. What positive characteristics of this area might make it a desirable place to live/work? Justify your response with evidence. 
 
 
 

2. What negative characteristics of this area might make it a less desirable place to live/work? Justify your response with evidence. 
 
 

 
3. How might income/socioeconomic status relate to one’s ability to access basic necessities AS WELL AS desired goods/services in this 

area? 
 
 
 
 

 


